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Laundromat owners often
express a common concern
when considering adding

PayRange’s mobile
payment solution to their
machines: the belief that
their customers won't

spend more money per
load. 

They might think, “My
customers are budget-

conscious, spending around
$10.00 per laundry visit.

Switching to mobile
payments won’t change
that—they won’t spend
more with their phones

than they do with coins.”

But what if we told you a
different story?

A story validated by over 3,000
laundromats that have equipped
their machines with PayRange.

Before diving into the details, let’s
first understand why your

customers' spending habits appear
the way they do today.

Why Spending Habits Shift
with PayRange
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Do you know why your customers
typically spend just $10.00 per visit
at your laundromat? It’s not because
they’ve decided that’s all they want to
spend. In reality, their spending is
constrained by a significant
inconvenience they face before even
stepping into your laundromat—
getting coins. 

Understanding their
spending habits

On laundry day, your customers often
have to visit their bank or credit union to
purchase a roll of quarters. Many of
these financial institutions only offer rolls
of 40 quarters, equivalent to $10.00. This
limit directly dictates how much your
customers spend at your machines.
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Let’s explore what happens when a
customer walks into your laundromat
with that $10.00 roll of quarters.
Because they only have a finite
amount of money, they might opt to
wash a large load of mixed whites and
darks instead of separating them into
two cycles. When it’s time to dry, their
clothes may not be fully dry after one
cycle, but their quarters have run out,
leaving them no choice but to leave
with damp clothes. When you offer
your customers additional payment
options beyond just coins, you remove
these limitations. 

Remove the payment 
barrier 

With PayRange, your customers are no longer constrained by the
number of quarters they have. They’re more likely to separate their
whites and darks, resulting in two separate wash cycles, and they
can ensure their clothes are completely dry before leaving.
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So, while it might seem at first glance that your customers won’t spend more
when you introduce mobile payment options, it’s important to recognize that
their previous spending habits were shaped by the limitations of coin-based
payments.

Average spend increases
with mobile payments

reduction in machine
downtime -- 50% to 70% less
coin and/or bill jams.

Customers usage increases as they
do laundry more often.

average usage of PayRange
within the first 2 weeks, then
growing each month.30%

50%

On average, PayRange
laundromat owners experience

Increase in the number of loads
per customer.

Reduction in coin collection
expenses.

Decrease in service calls as a result
of less machine  overloading.
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70%

Future-Proof Your
Laundromat

of adults in the United States owned a smart
phone in 2023. (Juniper Research, 2023)85%

50% of U.S. consumers used some form of contactless
payment in 2023. (Pew Research Center, 2023)

mobile payment adoption rate for the U.S. in 2028
is expected to reach around 60-70% of smartphone
users. (Pew Research Center, 2023)

Stay ahead of the curve
with PayRange

 With PayRange you can easily meet the rising
demand for mobile payment options, grow your

revenue, and provide a seamless, cashless
experience that today’s customers expect.

In today’s fast-paced, tech-driven world, mobile payments are rapidly becoming
the preferred choice for consumers, and this trend will only continue to grow.



Over 10,000 business owners trust PayRange mobile
payment solution on their machines. You can too.

8 million 500,000 10,000 8 million
users machines operators users
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Ready to Get Started? 
Email: sales@payrange.com 

Find out more at payrange.com


